Typhoo

Case Study
EMS gets Typhoo re-brand off to a tea

The Brief

Following extensive consumer research, the Typhoo
range has been extended and the brand given a
facelift to bring it into the 2% century. EMS moved
into sampling with a high-profile project to laundhe
new-look Typhoo tea brand to the foodservice market

Our Response

With sampling a key requirement of the brief, the
stand is equipped with two all-important hot water
urns and a fridge — ensuring buyers can try out
Typhoo's extended range, three new speciality teas
exclusive to the foodservice market, and a
decaffeinated variant. It also features a flexiblesign
— with a range of configurations to suit different
spaces — and requires only one person to set it up.

Delivering the Campaign

The project — EMS’s first for Typhoo — required the
design and build of a flexible, impactful stand to
promote the re-brand of the nation’s favourite
cuppa* to trade buyers.
The bright and welcoming stand — reflecting
Typhoo'’s brand values of quality, freshness and
expertise — was unveiled at the Caffe Culture 2007
exhibition in May.

* source: Typhoo tea monitor research 2006

Testimonial

“The exhibition programme is an important part otio
trade marketing strategy as we take the Typhoo bdan
into the 21 century. EMS met every detail of our
brief, working within short timescales to delivena
impressive stand that has proved a real hit with
customers.”

Sue Jones-Smithson, Channel Marketing Manager,

Typhoo
At a glance... Results
Tour Dates The Typhoo stand was launched at Caffe Culture 2007
Typhoo Roadshow May — October 2007 May and will visit four other leading wholesale amatering
Client Locations events and conferences over the summer.

Typhoo 4 |leading wholesale and catering
events and conferences

Targeted experiences, impeccably delivered




