Case Study

EVENT MARKETING SOLUTIONS LTD

Roadshow changes the way 88.8% of
customers receive benefits

At a glance...

Tour Dates

Payment Modernisation Roadshow  June - December 2004
Client Locations

Department for Work & Pensions 699 venues across the UK
Agency Vehicles

COI Communications 2 x 7m Navigator

Targeted experiences, impeccably delivered

The Brief

The Department for Work and Pensions tasked COI
Communications with providing a dynamic and
integrated marketing campaign designed to convert
recipients of all types of benefit payments to
electronic payment. Following a rigorous tender
process, EMS was selected to deliver the roadshow’s
logistics and management

Our Response

EMS provided an integrated face-to-face campaign
supplying equipment that could access the right
locations and target the right people, whilst prding
the flexibility to respond to changing requirements$
the dynamic roadshow schedule.

Delivering the Campaign

EMS provided 2 x 7m Navigator display vehicles, 1 x
bespoke indoor stand and 33 x indoor pop-up
stands

EMS completed site selection, site surveys and m®ut
planning for all 699 venues

Testimonial

“We are very pleased with the way in which EMS
handled the production and logistics of the Direct
Payment tour programme. They were professional
and efficient and played a crucial role within the
campaign team.”

Colin Field, Senior Events Project Manager,
Central Office of Information.

Results

In 36 weeks, 325 field staff covered 699 venues and
interviewed 171,133 customers.

29,483 customers were referred to the informatiorirle.
137,726 customers had their awareness heightened.

By the end of the tour, 88.8% of customers were reiving
benefits via Direct Payment

This project was the largest and most complicatedlél-based
activity ever undertaken at COIl and it was deliveitey EMS
both on-time and to budget.



