Case Study

EMS Launch Second Cheltenham &
Gloucester Summer Roadshow

At a glance...
Tour
The C&G Summer Roadshow

Client
Cheltenham & Gloucester

Dates
May— August 2007

Locations
7 city centres & 7 county shows

Vehicle
7m Explorer

Targeted experiences, impeccably delivered

The Brief

EMS was tasked with creating a compelling and
customer-focused environment for C&G to promote
its range of mortgages and savings products. The
campaign was required to attract footfall into rdta
branches and raise awareness of C&G, by taking the
brand to the customer.

Our Response

Building on the success of last year’'s roadshownew
vehicle was designed to offer an informal, welcongin
environment for customers to find out more about
C&G’s mortgage and savings products. In keepindwit
the leisure destinations it visited, the vehiclecinded
new, fun, interactive elements to drive footfall dn

data capture.

Delivering the Campaign

EMS included an eye-catching ‘money tree’, hung
with competition forms to win £100 of shopping/
gardening vouchers each day.

Completed forms were posted through the letterbox
of a C&G ‘house’ — generating the noise of a dog
barking.

There was also a children’s activity area, with lseu
themed painting activities and a bead table.

Testimonial

“People were very impressed with the quality of the
experience we have created, and with the excellent
results delivered by last year's roadshow. One bét
best things about working with EMS has been the fac
that they take care of every detail — from the cridae
concept of the vehicle itself to choosing and boaig
venues.”

Sharon Wynn, Local Marketing Manager,
Cheltenham & Gloucester.

Results

At the tour’s half-way point:
At the county shows visited, the sales lead targetve been
exceeded by 52%
At the city centres visited, the sales lead targbes/e been
exceeded by 78%
The number of competition entries have already exaned
last year’s total by 29%



