Case Study

Roadshow inspires 661,500 students to
consider Higher Education

At a glance...

Tour Dates

Aimhigher Roadshow 2002-2007

Client Locations

Department for Education & Skills 1,270 UK schools each year
Agency Vehicles

Geronimo Communications 7 x 7Tm Focus

Targeted experiences, impeccably delivered

The Brief

EMS was first briefed to deliver the Aimhigher
campaign in 2001 by specialist PR agency, Geronimo
Communications, on behalf of the Department for
Education and Skills (DfES), and has operated the
campaign every year since. The roadshow is pargof
wider programme of activity by the DfES in theinai

to increase and widen participation in higher
education.

Our Response

The largest tour of its kind in Europe, this camgai
uses seven, bespoke, 7m Focus vehicles. EMS
managed the specification and build of the display
vehicles. The vehicles were specially designed to
totally immerse the students in the “Aimhigher
experience” creating the perfect environment for
fifteen individuals to enjoy an immersive 30 minute
interactive experience simultaneously.

Delivering the Campaign

EMS conducts site surveys if required to review
access, the site itself and any other issues which
may get in the way of faultless event delivery.

EMS provides seven of its specially trained Unit
Managers to staff the Aimhigher campaign, each one
responsible for a vehicle and UK region.

Testimonial

“We have a close working relationship with EMS, who
manage the trailers and drivers for the Aimhigher
roadshow. Their dedication and response to every
logistical challenge has helped to ensure the event
are delivered every day and that the roadshow is a
year-on-year success.”

Lorna Gozzard, Director, Geronimo Communications.

Results

By the end of the programme’s sixth year (2007), E®will
have:

Travelled 754,014 miles- equivalent to driving arod the
world over thirty times!

Visited 7,352 schools

Enabled our client to deliver 44,100 interactive 3Minute
sessions to 661,500 children



