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Launch day success for NHS Trust’s
‘love bug’ Valentine’s roadshow

Testimonial

“We were looking for a fresh approach to target yoy people
aged between 15 and 24, who fall into the ‘high-iis category for
Chlamydia. Not everyone wants to visit a sexual fieaclinic and
our Valentine’s roadshow provided easy access ttbmmation
and testing facilities so they could get themselvessted there
and then.”

Angela Baker, Consultant in Public Health at NHS Ox fordshire

Campaign Objectives
Target and engage directly with high-risk 15-24 ye#ds
Deliver 500 Chlamydia screens over 2 weeks
Raise awareness about the importance of gettingesemed
Provide general sexual health and contraceptive adv

Our Response

NHS Oxfordshire strategically took their sexual lfeaervice onto
the road to accurately target 15-24 year old peop\eithin the
area. The Valentine’'s themed ‘Love Bug’ campaigsited young
people on their territory.

Delivering the Campaign

T - o An eye-catching exhibition vehicle, fully equippedth

ar or
ave a change of sexual par+

e \ > . Chlamydia screening kits and testing facilities wesed to

' 3 deliver the mobile community campaign

Locations included schools, colleges, town centaasd busy
retail parks

A hit squad team was used outside the vehicle to gage and

encourage visitors to come on board
The “I've been tested” free pants presented to dlose
screened were a huge hit with the students

At a glance... Results

Campaign Dates 674 screens were carried out over the two weeks (436 above target)

Hav n for th 2 week campaign

‘szee é%égeasfgztsga? ofd: 10 show dayps g Over two hundred 15-24 year olds were tested on thiirst day at a local college,
Chlamydia Testing roadshow) 7 locations the number the PCT would normally test in a week

The roadshow operated in the evenings (from 8pm tmidnight) at selected
Client Vehicle venues to target the busy footfall traffic arounldet high street bar areas

NHS Oxfordshire Navigator 1,158 visitors experienced the roadshow vehicle avihe 10 days

Targeted experiences, impeccably delivered




