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Breast cancer awareness roadshow 
reaches 2,122 women 
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DatesDatesDatesDates    
9 show days during  
October 2008 
�

    
VehicleVehicleVehicleVehicle    
9 metre Outlook 1 vehicle 

CampaignCampaignCampaignCampaign    
“Be Breast Aware” 
 
    

ClientClientClientClient    
City and Hackney PCT 
 

�� At a glance… � Results  

�� 2,122 local women visited the roadshow for information and  
advice 

 

�� 968 people took part in the daily touch-screen quiz to win £100 
of Marks and Spencer vouchers  

 

�� 1,206 branded ‘Be breast aware’ promotional bags containing 
beauty giveaways and information leaflets were handed out 

�
Targeted experiences, impeccably delivered 

Case Study 
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TestimonialTestimonialTestimonialTestimonial    

“The results of this campaign have exceeded our expectations and it 

has been great to work with EMS again.  We’ve found that face-to-face 

campaigns like this are the perfect way to communicate vital health 

prevention messages directly to local people - reaching them right 

where they are rather than waiting for them to visit their GP’s surgery.”  
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The BriefThe BriefThe BriefThe Brief    

Following a very successful touring immunisation programme with  

EMS in 2007, City and Hackney PCT wanted a high-profile consumer  

roadshow to run during national breast cancer awareness month in 

October 2008.  The objective was to raise awareness of breast cancer 

among local women of all ages, and to share prevention information 

and advice. 
 

Our ResponseOur ResponseOur ResponseOur Response    

Rather than focus solely on providing factual information, EMS created 

a relaxing, informal experience on board the roadshow vehicle.  This 

included free hot refreshments, to encourage people to stay and chat 

with community healthcare staff from the PCT, and ‘feel-good’ beauty 

giveaways - including shower gels to encourage women to examine 

themselves at home. Daily prize draws and free face-painting for  

children helped to attract visitors. 
    

Delivering the CampaignDelivering the CampaignDelivering the CampaignDelivering the Campaign    

�� Working to tight deadlines, EMS delivered a striking, PCT-branded 

pale pink roadshow vehicle, including a welcoming interior  

environment  

�� The roadshow visited nine high footfall locations across the East 

London borough - all carefully chosen by EMS to ensure maximum 

engagement with the target audience 

�� An experienced EMS unit manager and promotional team travelled 

with the vehicle to support the campaign 


