Case Study
Safety tour reaches 10,237 consumers

Testimonial

“We were very impressed with the energy and credtyv
that EMS brought to this campaign. They helped asget
a serious message across in a lively and engagirayw
The transformation of our mobile unit was remarkab
especially given the short timescales involved.”

Phil Buckle, Director of Charitable Affairs
Electrical Safety Council

The Brief

EMS was contracted by the Electrical Safety Coutacdeliver
a national consumer roadshow highlighting the dangeof
electricity in the home and workplace. The campaigeeded
to communicate a compelling public safety message i
towns and cities across the UK, to support the chigis goal
of reducing deaths and injuries through electriaaicidents.
The charity had an existing mobile unit, used prinig to
target a trade audience.

Our Response

To grab public attention, EMS gave the client’'sstixig vehicle a
dramatic makeover - freeing up interior space tceete a
compelling, hands-on experience. Interactive digpgancluded
mock-ups of a kitchen and a student bedroom - higghting
potential danger spots - and quizzes and short fémunning on
a plasma screen. Improved exterior branding and kyn
graphics added extra impact.

Delivering the Campaign

« EMS completely remodelled the interior and exier of the
client’s existing unit - transforming it from sonteng tired
and corporate looking to bold, bright and consuméreused
in less than three months

« Venues were carefully chosen to ensure maximuwotfall, for
example key hub locations were secured at Countydsis

« EMS provided comprehensive support for the tour
handling all logistics and venue sourcing and privig a
dedicated unit manager throughout along with a teaof
experienced promotional staff

At a glance... Results
Tour Dates » The tour was an outstanding success - directlygaging
‘Helping you stay safe’ campaign May - August 2008 with10,237 visitors over 38 days
Client Locations ) .
Electrical Safety Council 15 locations across England, + In several locations, the roadshow attractedéncess of
: Scotland and Wales - including 500 visitors per day
Vehicle city shoopi q
9m Vehicle town/city shopping areas an _ _ B
county shows * More than 12,000 information leaflets were disbuted

Targeted experiences, impeccably delivered




